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PREVIEW
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Ford Taurus

Mule-driving FoMoCo’s aeroslick
5-passenger sedan: We take what we can get
and like it ... very much

by John Hanson

PHOTOGRAPHY BY RUSS BERRY

n Detroit, a prototype vehicle built as a roll-
I ing test bed for development is quaintly re-

ferred to as an engineering mule—due pri-
marily to its beast of burden lot in life, its abili-
ty to withstand prolonged sessions of inhumane
abuse, and its irritating penchant for display-
ing unpredictable fits of bone-headed nastiness
at precisely the wrong moment. It is no doubt
this last characteristic that keeps most mules
off public roads, out of the public eye, and be-
hind the chain-link fences of remote desert
proving grounds.

Occasionally, however, one of these mean-
spirited prototypes will reach an acceptable
stage of refinement for a quick parade around
the paddock under the scrutiny of suspicious
automotive writers. At worst, the prototype
mule will offer only a skewed and distorted im-
age of the final assembly-line product’s design,
fit and finish, performance, and occupant ergo-
nomics. At best, it allows for preproduction
feedback from the automotive press, a useful in-
sight into the vehicle’s development chronolo-
gy, and a measured dose of pre-introduction




ink. It is a love/hate relationship born of neces-
sity on both sides of the fence. A flirt. A tease.
A taste. Often a frustration.

Though all these elements of the scenario
were present when we laid hands on a mule-
skinned version of Ford's new Taurus, it was
admittedly a very satisfying teaser. The Taurus,
to debut in September 1985, is an important ve-
hicle for FoMoCo, in that it represents a major
corporate commitment to an unconventional,
forward-thinking design concept in a mass-mar-
ket car. For all its leading-edge-of-technology
intentions, the Taurus (and sister ship, Mercury
Sable) is anything but an enthusiast’s special-

interest vehicle. Rather, it is aimed point-blank
at mainstream middle America. The Heartland.
The bread and butter of the Motown Manufac-
turing Mentality. Originally conceived as an en-
lightened substitute for the company’s land
vacht LTD, Grand Marquis, and Lincoln, the
Taurus series will be marketed (in 4-door sedan
and station wagon models) as more alternative
than replacement, due to the recent upswing in
sales of Ford’s full-size traditionals. It is a from-
the-ground-up new car with an all-new V-6 en-
gine, a fully independent suspension, and aero-
styling that promises to deliver the lowest coeffi-
cient of drag (Cd) of any American sedan.

The Taurus aerowagon
boasts a 0.34 Cd, 81

cu ft of cargo capacity,
and a hinged-at-the-roof

clamshell tailgate.





































