WORI.D -CLASS SUPER SEDANS
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Ford's distinctive new
Taurus, with a C, of .32, is
the result of a five-year, 53-

billion-dollar development project
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e catch-up game is over in Detroit. After
years of diligent work to recover from the
marketing and technology lead held by for-
eign car builders, Motown once again has a

generous offering of high-performance models back in
the lineup, and the econocar sector is well covered by
domestic minis and captive imports. With those two
categories out of the way, American companies are

turning their attention to a market segment that until
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1986 has been dominated by European manufactur-
ers—the super family sedans.

More than just another way to part Yuppies from
their paychecks, the new-generation family sedans
are aimed at providing high levels of comfort and
convenience features in a stylish 4-door body shell.
Chrysler’'s H-cars were early entrants in this market
segment, and are now followed by GM's 4-door
version of the N-car (Pontiac Grand Am, Olds Calais
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Mercury Sable is distinguished by lights integral with grﬂle

GM N-cars take on the Euro look in '86, as shown by Pontiac Grand Am.










