


Dear Reader,

Ford Motar Company has been offering solid transportation Lo
American car buyers since the early 1900s and that tradition con
tinues today with the 2000 Pord Taurus. With its all-new look,
increased performance potential and emphasis on safery; the
Taurus is the prototype for what all quality sedans should be in
this new era. In this publication you will find the authoritative
Road & Track road test of the 2000 Taurus, with complete specili-
cations and performance data. And information about what
makes the new Taurus something very special.

In addition to building great family cars, Ford has been involved
in autemobile racing fornearly a century. This special Road &
Track publication surveys the scope and success of Ford racing in

virtually every major series worldwide.

S Mt

Brian |. MEMAHON

Senior Vice President, Group Publisher

For more information: (B00) 258-FORD www.Fordvehicles.com
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4 Visionary Thinking

At Ford, the future is as important as the past

C; .
O Road Test: 2000 Ford Taurus SE

Safety improvements and enhanced performance

)
] é“l A New Tack in Safety

Ihe Taurus takes occupant safety 1o a higher level

)
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Visionary

Thinki

At Ford,

ng

the future
is as important

as the past

G-:-‘u INE. PROGRESSIVE, SMART.
These are simple. strong
words, Words that embody a renewed spirt at
Ford to build the kind of cars that originally put
America on wheels. Nothing fancy. Nothing gim-
micky. Honest transportation that sets the stand-
ards for others to follow.

According to Jacques Nasser, Ford president
and CEO, the strategy 15 a two-prong approach
that stresses the company’s heritage through
icons like the Mustang and Thunderbird, and
advanced designs that blend good looks with prac-
ticality, embodied in the Focus and the Taurus,

“] want our cars instantly recognized as Fords
and instantly positioned in terms of their brand
values." Nasser explains. “There is a fantastic
opportunity, because within the Ford car business
today we have icon brands like Mustang and
Thunderbird. In addition, we have a very strong
emphasis on safety, the environment, unigue
design and an optimum balance of ride and han-
dling, and where It counts, great interior space
and efficiency.”

r =
*We have a very
strong emphasis on
The Ford Focus clearly | safety, the environ-
states this new direction, | ment, unigue design
“Focus sets the position- | and an aptimum
ing for us, not only in | balance of ride
terms of design language, | and handling”
but also in the flexibility Jacques Nasser
of the body styles,” Nasser | ront fesidet and CE0
ohserves. “Tts proportions
on the road are very dif-
ferent. It's a great package
inside the vehicle. There’
strength in the unique

design, safety, great ride
and handling as well as
tremendous versatility, The
Focus is a great example of

how we can start to com-
plement our strengths under the Ford car brand.”

The redesigned 2000 Taurus also builds on tha
foundation. Singe its introduction more than a
decade ago, the Taurus has always been a styling
leader, It brought the agro look to the family sedan.
a look that was copied by the competition, In an







effort to break through the clutter of look-alike
cars, Ford took a chance on a radically restyled
model in 1996, Whle 1t did look like no other car
on the market, it was criticized for puthing design
ahead of practicality.

With the 2000 Taurus, Ford has answered critics
with a car that offers a greatly improved interor
package and class-leading safety wrapped in a
handsome new skin. This car delivers on Nasser’s

vision for Ford cars inside
and out

“We want them to have

“We don't want
that machine precision | boring; we want
look on the exterior and progressive, Our
interior, MNasser savs."We | customers don't
don’t want them o look want to show off,
all the same, but we want but they want to
a strong family resem- show that they

blance amongsi those made a smart

products. What has to | decision
drive them are the basics
talked about
hefore. Tt's no

S LY Connor
that we Prsident of the Ford Divisian
about
change for change’s sake
or over-the-top styling.”

Genuine. Progressive.

Smart. Jim O'Connor, president of the Ford
Division, has three more words to go with them
quality, value and safety. These attributes are
reflected across the hine,” sayvs O'Connor
“Mustang 15 a good product, with sales up IX
straight months in a row. It's probably the best
name for the image of Ford. Everyone knows it's a
Ford. We will continu¢ Mustang and won't get
away from its essence, Taurus is a great name in the
industry, This new car 18 a nice evolutionary change
that talks to an improvement n styhing, talks to an




improvement in package, and talks to a g
improvement 1 salety. The styling on the Focus 15
progressive; we also think it’s a smart buy, ofters
good value for the money and is smart on safety.”

From the design perspective, J Mays, Fords vice
president of design, believes Ford cars are to the

mass market what Volvo 15 to the luxury market,
“Logical transportation, maximum class-leading
package, class-leading safety wrapped in an attrac-
tive envelope, That will be the architecture for future
Fords. If you look at the Taurus, it’s migrating

“The genuing part
(at Ford) comes
fram not daing silly

away from what vou call
the *design for design’s
sake’ style. The package
almost dictates that the

avant-garde state-
ments. but rather
by doing design
statements that

vehicle becomes slightly
more architectural n its
language, and | think New
Edge is very much in line
and parallels that thought
By New Edge, | mean an
overall expressive, techni-
cal-looking architecture to
the design form of the vehi-
cle. We will proliferate and
evolve New Edge on all
Ford prime brand products in the future. Will
it look exactly like i1t does on the Focus? No,
but it will still have that kind of simplicity and

people can trust
and relate to and
that they think are
honest, Thats gen-
uine. That's what
Fords are about,”
J Mays

Vige Presidend of Fard Design

precision.”

While New Edge can be viewed as bringing
a progressive element to Ford cars, making the
Cars genuing 15 more an exercise n avoiding

excess. “The genuing part comes from not doing
silly avant-garde statements, but rather by doing
design statements that people can trust and relate
to and that they think are honest. That'’s genuine,”
Mays asserts. “Thats what Fords are aboutl. They
should be genuine, honest transportation for the
masses. Still, they can be more than contemporary
and in their own way be class leading in design.
['hey are not going to be overtly sporting. They are
going to be designed around a set of functional
parameters that meets the needs of people.”

Two important elements of this approach are
proportion and stance. Both the Focus and the
Taurus put a priority on passenger comfort and
cargo by literally raising the roof.

“Focus redefines basic proportion,”
explains. The Focus has a higher H-point, the point
where your hip meets the seat, giving you a com-

Mays

manding view of the road. It also has a taller roof
making it roomier. It has short overhangs, a small
overall footprint, but it’s large mside.

The same approach was used on the Taurus to
make it more user friendly, “The roof was raised
on that vehicle,” Mays says. “There was a lot more
attention paid to the trunk to make sure there is
more than enough luggage space available.”

“Stance is very important,” Mays adds, noting
that both Focus and Taurus have the wheels as far
out to the corners as possible, to provide the largest
possible interior space. “The stance of the vehicle
says something about the overall integnity of it
about how safe the car looks, how much stability
overall the vehicle will have and sends a visual sig-
nal to the customer that they can trust the vehicle.”

It’s this practical approach to car design that
underlines this new vision for Ford cars. “Fords
are not about overt style, but rather meeting the
transportation needs of a wide range of customers
and doing it in the most genuine way possible.”
says Mays.

And vet, adds O’Connor, “I think they're aspira-
tional too. They have advanced styling. They're not
boring cars. We don't want boring; we want pro-
gressive, Our custormers don't want to show off, but
they want to show that they made a smart decision.”

“Its clear where we are heading,” Nasser stress-
es, “We know what has to be done. The challenge
now is to do it as quickly as we can.” In less than
two years' time, Ford has launched a redesigned
Mustang, the all-new Focus and a significantly
reworked Taurus. Fulfilling its vision, indeed. 8
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THE REDESIGN OF THE ForD TAURUS
i

the car’s ook from space-age ovals to
amore conventional theme. Rather, it
i5 @ larger effort to reposition the car
as safe family transportation.

In keeping with this new mission,
the racy Taurus SHO and a 4-wheel-
disc brakes option on the sedan are
put, while side airbags, child safety
seat anchors, adjustable pedals and an
mnside trunk release are m.

At is handsome family transporta-
tion, nonetheless. With a larger grille
and headlamps, the face of the new
Taurus 1s also cleaner, with the hood
cut positioned in the middle of the
grille, which climinates the previous

- generation’s look of a separate front
fascia, The most dramatic changes are
at the rear of the car, where a rectan-
gular rear window replaces the oval
giass, The arch of the roof has been

s more than an exercise in altering o ‘




altered 1o mmerease rear head room by nearly two
inches and the rear decklid is four inches higher at
the trailmg edge, which adds 1.2 cubic feet of trunk
space and gives the car a wedgy profile, The shape
15 cleaner and stronger, the result of using body-
colored rub strips along the side and well-defined
character lines in the hood. Two chrome accents

a strip across the grille and another above the rear

110

license plate frame—add touches of elegance.

In addition to the exterior redo, the interior has
been overhauled, A conventional dash stack
topped by two vents has replaced the oval cluster
of controls for the radio and climate-control sys-
tem. The switches for these systems have large,
easy-to-use buttons and the radio, which yvou’ll
fiddle with more than the climate controls, 1s




Gone is the famillar

oval theme, replaced by
d rli'll1l2:|.‘.lfiIII-!:'. mara
conventicnally styled
Interior with substantially
increased head room,
frant and rear, The
optional G-disc GO
changer has DEen moved
from the trunk to the

center console, left,

11




thoughtfully placed higher where it's easier to see
and reach. The climate controls are nice big dials,
allowing simple adjustments for the temperature,
vents and fan speed. Likewise, the analog instru-
ments are large, easy-to-read and nicely arrayed
under a single binnacle.

The Taurus is offered with a choice of a split
front bench or front bucket seats with a console.
The bench seat’s flip-out console has been reduced
in size to make it easier to deploy and store, It now
folds flat forward onto the floor and won’t block
the lower portion of the dash as it did on the pre-
vious model.

Cars equipped with S-passenger seating have a
full-length floor console that has a bigger armrest
and larger storage area with an innovative
adjustable cupholder. An open bin has been added
at the front of the console just below the center
stack with a molded compartment designed to
accommodate a portable cell phone.

Other improvements include moving the option-
al trunk-mounted CD changer to the center con-
sole on S-passenger versions, a second power point
has been added to the cockpit, and map pockets
have been provided in all four doors and on the
back of the front scats.

12

Whether you choose
the front buckets or the
split bench, you'll find
the seating in the new Taurus comfortable and sup-
portive. The buckets in particular offer a little extra
lateral support without the tightness of some more
ageressively bolstered sport seats. The steening
wheel is big and grippy with rocker switches to
control the radio and cruise control.

But the new Taurus 1sn't just about comfort and
convenience, it also about improved perfor-
mance. The base 3.0-liter pushrod Vulcan V-6 has
been retuned to increase horsepower by 10 to 155
bhp at 4900 rpm. Torque is up 15 Ib-fi. to 185 at
3950 rpm. And this engine can be ordered in both
gasoline and Flexible Fuel configurations. The
flex-fuel Vulcan can run on any mixture of
ethanol/gasoline up to 85 percent cthanol and 13
percent gasolime.

The optional double-overhead-cam 24-valve
Duratec 3.0-liter V-6 also has enhanced output,
200 bhp at 5750 rpm and 200 Ib.-ft. of torque at
4500 rpm, a net gain of 15 horsepower and 13 lb.-
fi. of torque. The Duratec is also 30 1b. lighter with
the switch to composite cam covers and intake
manifold, and a single exhaust system that main-




With added head room
and shoulder belts for
three, the Taurus’ back
seal iz a comfartable
place to he. repleto
with its own rear vent
and drink holder, Tha
optional Duratec V-6,
above, 15 a wise
thoice, smooth all the
way Lo redline and in
possession of excellent

low-gnd torque

taing the same back-fow pressure as the previous lockout button has been eliminated and now the
dual-exhaust system shift pattern features positions for dth-gear

Other improvements to the Duratec include tum- Overdnive, Drive (which is essentially 3rd) and [st
ble port induction for bewer fuel/air mixing, a While driving the car on the winding roads of
modified EGR system that enhances airflow and a Virginia horse country, | found the Taurus’
new snorkel that reduces intake noise and routes response most satisfying with the shifi lever in 3rd
cooler air to the engine The responsiveness of the powertrain is reflected

[he Duratec V-6 delivers good power through in our test numbers where we were able to record
the 4-speed antomatic transmission. The overdrive a 0-60 mph ume of 8.0 seconds

13




The higher rear deck of

the new Taurus has a
twotold purpose=to in

crease trunk room and
to help aerodynamics
in this year's NASCAR
Winston Cup series

Tires that better fill
the wheel wells give

the Taurus a dramati-

cally Improved stance,

The shifts are smooth and quick. and in passing
maneuvers, even with the automatic transaxle in
4th, the transmission is easily coaxed into a lower
gear with the throttle to find the meat ol the
powerband, With nearly 180 lb.-fi, of torque on
hand as low as 2000 rpm, the Duratec-equipped
laurus responds guickly when called upon

The suspension of the new Taurus 15 more sup-
ple than that of the previous car. The front springs
and MacPherson struts have had thewrr sullness
rates reduced by 20 percent and the rear springs
by 12 percent to help absorb fore-to-alt shocks,
while the rear roll center was raised 0.87 m. to

retain lateral shifitness. The struts themselves tea-

14




ture a new energy absorbing 2-picce mount to fur-
ther reduce road shocks. The front roll steer
geometry 1s revised by raising the outer tie-rod
position by (.47 .. which changes the steer char-
acteristic from slight overstcer to slight under-
steer. Al the rear, stability 15 further enhanced by
increasing negative camber from 0.6 to 1.0
degrees, while the rear toe was altered to provide
more responsive steering tollow.

I'he new Taurus doesn’t cry out for hard driv-
ing, but at the same time its competence inspires
the confidence you need to tackle whatever the
road throws your way. This responsiveness comes
trom 1mproved valving on the steering gear and

revised front suspension geometry, which pro-

vides better on-center feel
Larger wheels and tires also provide more grip
The base 15-in. wheels have been upgraded to

165, fitted with meatier P215/60R-16 &

ik
i-stelnl]

radials. This larger wheel/tire combination fills up
the wheel wells and gives the Taurus a wider
stance. LX models come with steel wheels with
bolt-on covers, while two types of alloy wheels
are avatlable as options.

Likewise the front-disc/rear-drum brakes (front
and rear discs are standard on the Taurus wagon)
|-|r'|'|".'|.l‘|L" i‘l”‘lrll;: H[I.}rll'lrr'lg'_' AL LY = ..I'Il.,l oIl |'|LL

equipped with an option that combimes (for the
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A scalloped trunk lid first tme on the

provides the 2000
Taurus with a fresh

Taurus) ABS and trac-
tion control, In addition
new look. All body to traction control, the
panels, apart from the brake system benefits
doors, are new. from a new electronic
brake force distribution,
which balances the braking effort between the
front and rear brakes as well as side-to-side for
optimum stopping power. In stops from 60 and 80
mph, we saw distances of 141 and 251 fi., respec-
tively, with good pedal response

While the Taurus feels a bat livelier with its more
comphiant suspension and crisper steering, the big
difference out on the open road is not what you
feel, but what you don’t hear. The Taurus has
always had good structural integrity, and it's now
further enhanced by stiffer bracing to the cross-car
mstrument panel beam. And there are small touch-
es at work as well, such as new brackets tor the
side mirrors that provide a more rnigid mount with
less vibration for clearer vision and less noise,

Additional sound insulation and a little rework-
ing of the sheet metal have paid tremendous div-

idends in minimizing noise, vibration and harsh-
ness. A new, lightweight laminated dash imsulator
absorbs noise coming from the engine compari-
ment instead of merely acting as a barner. The
carpet padding is twice as heavy as in the previ-
ous Taurus, adding 12 extra Ib. of insulation from
road and tire noise. And the rear wheel wells are
spraved with a new acoustic material that reduces
noise coming from the back wheels. Wind noise
is also attenuated thanks to the trailing edge of
the hood, which kicks up 0.6 of inch and allows
the windshield wipers to park lower, out ot the
wind stream.

The quiet interior. solid body and responsive
road manners enhance the driving ease of the
Taurus. Even though it's virtually all-new from the
ground up, one of the virtues of the Taurus is that
you can ship into this car and mstantly establish a
comfort level with its operation. Evervthing from
the controls to the drving feel itself is intwitive.

You don't need intuition, however, to figure out
that the Taurus is a good value. Even with this
extensive overhaul, Ford 15 pretty much holding
the line on prices starting at just under $19,00H)
and topping out at less than $24.000. [t remains a
solid value and a credible competitor to both
domestic and import family cars.

lhere's no doubt that the Taurus 15 new and
much improved, vet at the same ume, it retains a
certain familiarity that's hard to quantify, but wel-
come nonetheless 1in an ever-changing world, By
doing so, Ford is ensuring that the Taurus will
remain a strong presence in America’s fanuly
sedan fleet. )


























































